
Dear Consumer Fund Investors -

Please find the highlights of Q2 2022 below, as provided by the companies. As a
gentle reminder, by accessing this report, you agree to hold all non-public
information in the strictest confidence. Portfolia companies in which we invest are
leading in highly competitive markets. All non-public information must be held
confidential for the success of the companies. For any questions, please contact
investments@portfolia.com. Thank you.

Company Updates
Joylux did not meet Q2 forecasts due to Amazon misclassifying
its vFit device SKU and changes by Facebook and Apple, which
caused inefficiencies in spending and conversion rates for
consumer brands. Despite this Q2 indicated robust growth over
prior quarters with device sales up 17% YOY, consumables up 113%
YOY, and increased LTV due to more purchases of Joylux’s HER
intimate care products after their initial vFit purchases.  Gross
margins remain strong at 62%. Furthermore, Joylux has solidified
a CPG partnership with a global consumer goods leader, and the
shipping of products is imminent. Additionally, their postpartum
healing product, NeoHeat, is planned for launch in Q1 2023. Karen
Howlett will be stepping down as CFO and the role will be
transitioned to Chris Acquaviva, who brings with him significant
experience in consumer hardware/software and startups.

Kuli Kuli launched their SuperGummies nationwide with Whole
Foods Market and expanded their Organic Energy Shake line with
Walmart. The team faced some challenges with ingredient and
co-packer delays and as a result cut purchase orders. Despite
the items being out of stock, their eCommerce business thrived
with $212k in sales (highest quarter to date). The team increased
their revenue by 61% over Q2 2021 and developed 3 superfood
blends, Mood Magic, Green Power, and Gut Bliss. Lisa Curtis, CEO
of Kuli Kuli, is seeking culinary connections (Chefs or students) to
work with pastry experts on their newest innovation concept.

Mi Padrino's leadership team and board voted to begin winding
down operations. After launching in mid-2017, Mi Padrino,
became the leader in the Hispanic event market, reaching over 2
million users by Jan 2020. The COVID-19 pandemic arose
abruptly and took a significant toll on the startup, interrupting the
large in-person events. The company was actively negotiating
offers for the assets of Mi Padrino's user database, web content,
social media handles, etc. Kim Gamez, Founder & CEO is in
negotiations with two competing offers that is expected to close
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by the end of Q2. The sale of the company will be reflected in the
fund’s annual financial statement.

LabCorp has integrated Sandstone’s tools and technologies into
its business to maximize the earn-out royalties and return for
Sandstone’s shareholders. The company is still in the early
stages of ramping up and seeing significant commercialization
revenue. Sandstone continues to operate under LabCorp to meet
investor milestones. Shareholders will not be receiving a
distribution in 2022 but can anticipate a small payment in April or
early May of 2023.

Sellhound has secured a partnership with Neatoscan, the leader
in resale inventory systems. This will provide Goodwill locations
nationwide access to Sellhound’s patent-pending Enhanced
Vision technology enabling Goodwill to effectively process items
for resale using Neatoscan’s inventory management system with
SellHound. Moving forward, SellHound will be used to process
donated items in other categories like sporting goods, toys and
hobbies, home goods, electronics, and others. The company is
now servicing more than 50 Goodwill stores with another 25
expected to come online.

Tivic Health is now listed on the NASDAQ and is subject to strict
disclosure rules which prevent the selective release of their
company and financial information.

We encourage you to review their SEC Filings here.

Urbaneer is keeping its focus on creating 3 pilot neighborhoods
in Northern Michigan that include a range of living applications.
The plan for 2022 anticipates 100% growth in modular units sold,
taking the company from 25 units in 2021 to 50 units in 2022. The
company is developing strategic partnerships with leading
housing demand aggregators including Pacaso, Avant Stay, and
@Properties. These partnerships will help identify local
developers who can finance and build-out projects based on the
Urbaneer solution and can then be managed by Urbaneer’s
strategic partners. Urbaneer closed a $1.25M convertible note to
fund projects for the rest of the year and anticipates launching a
Series A round in Q3 to raise an additional $2M+ and hire a CEO
to help scale the company. Bruce Thompson, CEO & Founder of
Urbaneer is seeking a strategic partnership with a co-living
operator.
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